Create a New History from a Heritage,
the Mythological Future

Branding Emotion

FOCUS | olleh square
OVERSEAS INTERIOR | MINISTRY OF DESIGN
WORKS | Coming Spring of Flower
YG Entertainment - Books Cooks - The ONE
JW MARRIOTT HOTEL Renewal
LIVING DESIGN | Villa no,10
LANDSCAPE&URBAN | The Emscher Community Garden '\uf[j|_1 00
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CIALISSUE 1 *Branding Emotion

PANTONE HOTEL

Interior Design Michel Penneman
Architect Olivier Hannaert

Jient PANTONE UNIVERSE
Location Brussel Belgium

Use Hotel

Photo Serge Anton

PANTOMNECONCEPT

Color through Advertising

Graphic Design

Photography

Customizable Lobby

Art

The Analysis of Color

The Significance of Colar(Spiritualism,
Diynarmism etc)

Derived Productsthotel shop)

A Shop Window for the New Annual
PANTOMNECOLOR

A Link with Graphic and Design Schools
throughout the world (Temparary
Exhibitions, Prototypes)
PANTOMEEVENTS

PANTONEROOMS
Blue zn8c
Green 7487¢
Vidlet 7aa1c¢
Yellow 106'¢
Orange 1375¢
Red 17os5c
Brown 4705¢
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